Our Value Creation

Value Creation Model Crurpose > To Realize a Kirei World in Which All Life Lives in Harmony

Commitment
to the Future

Sources of Our
Value Creation

Social Issues
of Focus

Become an Essential Company in a Sustainable World
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* FY2023 figures are calculated based on core income. The Kao group presents income excluding one-time gains and losses due to non-recurring factors as "core income."






